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Beate Karlsson is the Gen Z designer every- 
one’s been buzzing about, and for good  
reason. Blessed with an active imagination 
from birth, the Swedish native remains in 
tune with her inner child, who enjoyed re-
gular escapes into the animated worlds of 
Pingu and Ponyo alike. 

As a teenager, Karlsson developed an interest 
in sculpture, eventually landing a scholarship 
at Parsons School of Design in New York. One 
year into her studies, she traveled abroad for 
a semester at Central Saint Martins in London. 
It was a “period of self-reflection,” prompting 
the dissection of her once imitational design 
philosophy. “I understood I had to start from 
the beginning to find my voice and purpose,” 
she explains. With that experience under her 
belt, she learned what not to do. When it was 
time to present her thesis in 2019, Karlsson 
came into her own with Babies Will Be Babies, 
a collection of cartoonishly proportioned clot-
hing. 

During 2020’s NYFW, Karlsson unveiled The 
Bum, a wearable replica of Kim Kardashian’s 
posterior. 
Through its realization as a commercial product,  
the collaboration achieved “comment on the 
contemporary media landscape.” 
Karlsson continued in the same vein with 
other silicone-based extremes, including Claw  
Shoes and Finger Feet. Silicone, noted for its  
non-toxic, recyclable, durable nature, allows  
the designer to reach new heights in terms of  
structure and strangeness. While pieces like 
these greatly appreciate texture, the aim is  
primarily silhouette-driven, collaging body parts  
to create unique shapes that are about as 
functional as walking on your hands.      

In addition to her eponymous label, Karlsson  
also works as the head of accessories at Pyer 
Moss, joining Kerby Jean-Raymond and his  
team two months after the lockdown started.
Her main objective is “to get to the core of the 
house’s DNA,” which holds creativity in high 
regard. 

The union is a perfect match for Karlsson, who 
recognizes its influence on her work, albeit “in 
ways that [she] can’t immediately describe.”

   In September 2020, Karlsson accepted an 
invitation from designers Linda and Adam 
Friberg to head up their sustainable Florence- 
based initiative, AVAVAV. With the creative  
freedom to explore her vision beyond the 
confines of the fashion calendar, Karlsson can  
take her time, embracing slow fashion made 
locally in small quantities. Her sophomore  
collection serves as a stark reminder of luxury  
brand waste, using repur-posed fabric from 
Fendi, Jacquemus, and Burberry.

Working with a limited supply is no small feat; 
“It’s a struggle to be sustainable, especially for a 
young brand,” Karlsson says. In a time of green-
washing, transparency is a distinguishing  
feature that is most refreshing. 

So far, as creative director of AVAVAV, Karls-
son has revealed realities to us that are as 
mythical as mermaids and almost iconic as 
Alexander McQueen’s Bumster. It seems 
only logical that she’s looking to develop 
the spinal structure at some point; it’s got 
untapped creative potential.  For Karlsson, 
it’s important not to create something odd 
simply because it’s the new norm. “To be 
part of the future of fashion,” she knows that 
integrity is critical. And if presenting at the 
first-ever Metaverse Fashion Week was any  
indication; virtue is not something to be taken 
lightly. 

                At the time  
of this printing, Beate  
Karlsson will be com- 
ing off the heels of her 
most interesting show  
yet as part of Milan Fa- 
shion Week. 

By then, she declares, 
“we will have proof if I 
failed or succeeded,” 
– I predict the latter.
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